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1. INTRODUCTION

Entrepreneurship contributes significantly to a country’s economy by creating employment opportu-
nities, fostering innovation and creativity, promoting social development, and driving economic growth. It has
the potential to alleviate poverty and stimulate economic development at both micro and macro levels, offer-
ing substantial financial and social advantages [1]. The rapid development of the internet and the COVID-19
pandemic have accelerated entrepreneurial growth in Indonesia by enabling new combinations referred to as
the digital economy [2]. Readiness and capability for digital transformation in this era are crucial for improv-
ing entrepreneurial performance and competitiveness. The digital economy plays a significant role in shaping
entrepreneurial systems and development pathways, while creating opportunities to strengthen entrepreneurial
competencies.

Nevertheless, despite Indonesia’s digital penetration reaching 79.5% [3], the number of entrepreneurs
in the country remains relatively low. This condition is reflected in the entrepreneurship-to-population ratio
and the Global Entrepreneurship Index (GEI). Compared to other countries, Indonesia’s entrepreneurship ra-
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tio remains modest at only 3.47% of the total population. This figure lags behind Singapore at 8.76%, while
Malaysia and Thailand have exceeded 4.5%. In developed countries, the entrepreneurship ratio typically ranges
between 10% and 12%. Similarly, Indonesia ranks 75th out of 137 countries in the GEI, with a score of 26, in-
dicating weaker entrepreneurial capacity compared to several neighboring ASEAN countries [4]. The relatively
low number of entrepreneurs in Indonesia highlights the need for research focusing on EI. Entrepreneurship
has become a dominant issue in both developed and developing countries due to its role in enhancing national
economic welfare [5, 6] and promoting economic and social growth [7, 8].

However, the phenomenon of the low entrepreneurial ratio cannot be viewed solely from the aspect
of intention, but also needs to be studied from the perspective of Human Capital Management. In the context
of a developing economy, entrepreneurship represents one of the most valuable human capital assets because
it reflects individuals’ capacity to identify opportunities, innovate, and create economic value. Human Capital
Theory emphasizes that economic success is determined not only by physical resources but also by the accu-
mulation of intangible assets, including knowledge, entrepreneurial mindset, skills, and self-efficacy possessed
by individuals. Therefore, understanding how these psychological and cognitive resources are developed, man-
aged, and interacted among MSME actors is essential for formulating effective strategies to strengthen en-
trepreneurial capacity at the national level.

From a global development perspective, the focus on strengthening EI through entrepreneurial mindset
development is closely aligned with the United Nations Sustainable Development Goal (SDG) 8 (Decent Work
and Economic Growth), as entrepreneurship plays a critical role in promoting productive employment, fostering
inclusive economic growth, and supporting the sustainability of micro, small, and medium enterprises.
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Figure 1. SDG 8 (Decent Work and Economic Growth)

Intention is considered the strongest predictor of entrepreneurial behavior [9], and the Theory of
Planned Behavior (TPB) has been widely applied in entrepreneurship research, including studies conducted
in China [10]. Prior studies indicate that individuals with high EI significantly and positively influence en-
trepreneurial behavior [11]. Previous research has consistently found a positive relationship between ESE and
EI [12]. In this study, ESE specifically refers to an individual’s perceived capability to perform entrepreneurial
tasks related to opportunity identification, business initiation, and venture management. In the long term, past
experience and behavior can shape future entrepreneurial choices and actions by enhancing ESE [13, 14]. Such
experience should be complemented by adequate entrepreneurial knowledge to achieve greater success.

Accordingly, individuals with high self-efficacy tend to respond more positively to various condi-
tions compared to those with low self-efficacy, who are more likely to hesitate when facing new environments
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[15, 16]. High levels of optimism associated with self-efficacy further amplify entrepreneurial behavioral out-
comes. Specifically, [17] emphasize its constructive role in opportunity recognition, project implementation,
and entrepreneurial task execution. Entrepreneurs with strong confidence in their business-related capabili-
ties are more likely to initiate and persist in entrepreneurial activities than those with lower self-efficacy [18].
Scholars also argue that understanding ESE is essential, particularly in relation to starting, managing, and
expanding new ventures [19, 20]. Consequently, individuals with high self-efficacy tend to develop more ef-
fective cognitive mindsets. ESE represents a socio-cognitive process that explains individual cognitive patterns
manifested through EI and behavior [7], thereby motivating individuals with higher self-efficacy to create new
businesses. Entrepreneurship involves formulating new ventures and choosing alternative career paths beyond
conventional employment [6].

Beyond self-efficacy, the entrepreneurial mindset has been recognized as a critical factor influencing
both success and failure among entrepreneurs [21]. Entrepreneurial mindset is closely associated with deep
cognitive phenomena reflecting commitment to entrepreneurial activities [22] and the development of EI [23].
Research on entrepreneurial mindset has been conducted primarily in developed-country contexts [24, 25].
Individuals with stronger entrepreneurial mindsets are more likely to initiate their own businesses [26].

However, studies examining entrepreneurial mindset in relation to EI remain limited [27]. Compar-
ative studies from other emerging markets, such as India and Malaysia, indicate that entrepreneurial mindset
plays a critical role in shaping EI under conditions of institutional uncertainty, resource constraints, and rapid
digital transformation. These findings suggest that emerging economies share structural similarities that make
cross-country comparison particularly relevant for understanding entrepreneurial behavior in Indonesia. Most
prior research has focused on contexts outside Indonesia, including Europe, the United States, Africa, and
Malaysia [28-30]. Although the relationship between mindset and self-efficacy has been explored [31-33],
to the best of our knowledge, empirical evidence on the direct relationship between entrepreneurial mindset
and self-efficacy within the context of EI in Indonesia remains scarce. Therefore, this study aims to address
this research gap by identifying the effects of these factors on EI among Small and Medium Enterprise (SME)
actors in Indonesia. Accordingly, the research model developed in this study addresses the following research
questions:

* RQI. What are the effects of entrepreneurial mindset and Entrepreneurial Self-Efficacy (ESE) on En-
trepreneurial Intention (EI) among small and medium enterprise actors in Indonesia?

* RQ2. Does Entrepreneurial Self-Efficacy (ESE) mediate the relationship between entrepreneurial mind-
set and Entrepreneurial Intention (EI) among small and medium enterprise actors in Indonesia?

These research questions aim to fill a critical gap in the literature by exploring the dynamics of en-
trepreneurial mindset and self-efficacy within the Indonesian context [34]. Understanding how these factors
interact to influence EI among Small and Medium Enterprise (SME) actors is essential for informing policies
and programs aimed at enhancing entrepreneurship in Indonesia [35]. Moreover, the study’s findings may pro-
vide valuable insights into the specific role of self-efficacy in bridging the gap between mindset and EI, which
could help in designing targeted interventions to foster entrepreneurial behavior in SMEs.

1.1. Theory and Hypothesis Development

This research is built on the Human Capital Management perspective which views that businessman as
asset intellectual key assets in organizations. Within this human asset management framework, psychological
attributes such as emotional intelligence and psychological capital are conceptualized as intangible assets that
must be activated. The activation and management of this capital strengthens the role of entrepreneurship as
a key intellectual asset, driving innovation, and sustainably improving organizational performance [36, 37].
The research model in this study is grounded in Social Cognitive Theory, which emphasizes self-efficacy as a
central construct [38].

This theory posits that individuals are more likely to pursue their goals when they perceive their
skills and abilities as sufficient to achieve desired outcomes [39]. The integration of these two perspectives
provides a solid foundation for understanding entrepreneurial dynamics, where Entrepreneurial Mindset acts as
a cognitive capacity to identify opportunities, while Self-Efficacy functions as an internal validation mechanism
that convinces individuals that they are capable of executing those opportunities. Therefore, entrepreneurial
intention in this study is not only seen as a psychological desire, but as a strategic decision of individuals to
invest their human capital in economic value creation activities.
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El is defined as an individual’s self-acknowledged belief to initiate a new career or venture. Prior
studies have demonstrated that entrepreneurial mindset is positively associated with EI [23]. Entrepreneurial
mindset refers to an individual’s commitment to entrepreneurial activities [40, 41]. For instance, studies in
India and Malaysia have similarly highlighted the critical role of entrepreneurial mindset in shaping EI, with
findings showing that a proactive approach to risk-taking and opportunity recognition significantly influences
self-efficacy and intention. In contrast, research in South Korea suggests that while entrepreneurial mindset is
crucial, the role of self-efficacy is somewhat more pronounced, particularly in high-technology sectors [42].
These comparative studies underscore the importance of understanding the interaction between mindset and
self-efficacy in various cultural and economic contexts, thus enriching the theoretical framework of this study
[43].

Empirical studies in the Indonesian context have shown that entrepreneurial mindset positively influ-
ences EI among students [44]. Similar findings have been reported in studies involving university students
in Indonesia [45] and South Korea. A continuously evolving entrepreneurial mindset also encourages indi-
viduals to think more efficiently and to actively recognize and exploit available opportunities [46]. Based on
these prior findings, it is reasonable to argue that individuals with a stronger entrepreneurial mindset are more
actively engaged in entrepreneurial activities, which in turn positively influences their EI. Accordingly, the
following hypothesis is proposed:

H1: Entrepreneurial mindset has a positive effect on entrepreneurial intention.

In the Human Capital perspective, Entrepreneurial Self-Efficacy (ESE) is not merely a psychological
belief, but rather an individual’s internal evaluation of the capacity of their human capital to achieve goals.
Self-efficacy is defined as an individual’s belief in their ability to successfully perform goal-oriented tasks [47].
It is also associated with an individual’s tendency to achieve personal goals [48]. The concept of self-efficacy
originates from Social Cognitive Theory, as proposed by [49], which suggests that individual behavior is shaped
by various activities such as interpersonal interactions, engagement, and situational conditions. The interplay
among these activities influences individuals’ beliefs regarding their capacity to regulate specific behaviors and
their expectations of behavioral outcomes [50].

Previous studies indicate that self-efficacy is a significant factor in explaining EI and behavior [51].
[52] further argue that self-efficacy influences individual behavior through cognitive processes, goal setting,
and outcome expectations. Moreover, scholars have suggested that entrepreneurs with high task-specific self-
efficacy are more likely to engage in entrepreneurial activities than those with lower levels of self-efficacy.

[53] examined the direct effects of creativity and proactive personality, with ESE as a mediating vari-
able, on EI among university students in India. Their findings indicate that entrepreneurial mindset, operational-
ized through creativity, positively influences both ESE and EI. Accordingly, individuals with higher levels of
ESE tend to demonstrate stronger engagement with entrepreneurship education, entrepreneurial mindset, and
creativity. Based on these arguments, the following hypotheses are proposed:

H2: Entrepreneurial mindset has a positive effect on entrepreneurial self-efficacy.

H3: Entrepreneurial self-efficacy is positively related to entrepreneurial intention.

H4: Entrepreneurial self-efficacy mediates the relationship between entrepreneurial mindset and entrepreneurial
Intention.

2. METHODOLOGY

This study employs a Structural Equation Modeling (SEM) approach based on covariance structure
analysis to examine the relationships among latent variables. SEM is a statistical technique that enables the
testing of relationships between latent constructs through measurable indicators. Covariance-based SEM is
applied to ensure that the proposed model demonstrates a good fit with the empirical data and allows for
rigorous theoretical interpretation. The population of this study consists of MSME actors, with a total sample
of 129 respondents collected for analysis. The research instrument comprises a questionnaire using a Likert
scale (e.g., 1 = strongly disagree, 5 = strongly agree) to measure the latent variables. Each latent variable is
operationalized through multiple indicators adapted from previous studies.

The theoretical model is developed based on an extensive literature review, which maps the relation-
ships between latent variables and their corresponding indicators. In the path diagram, latent variables are
represented by circles, while indicators are depicted as rectangles. The proposed research model is shown in
Figure 2.
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Figure 2. Research Model

The research model depicted in Figure 2 illustrates the relationships between entrepreneurial mindset,
self-efficacy, and EI. The model suggests that entrepreneurial mindset plays a significant role in enhancing
self-efficacy, which in turn influences EI. This framework is essential for understanding the mechanisms that
drive entrepreneurial behavior, particularly in the context of small and medium-sized enterprises (SMEs) in
Indonesia. The model emphasizes the importance of cultivating a positive entrepreneurial mindset to foster
higher self-efficacy and ultimately strengthen EIs among entrepreneurs.

Furthermore, the proposed model positions self-efficacy as a mediating mechanism that explains how
entrepreneurial mindset is translated into entrepreneurial intention. Entrepreneurial mindset represents the
cognitive foundation that encourages individuals to recognize opportunities, develop innovative approaches,
and adopt proactive behaviors, while self-efficacy reflects individuals’ confidence in their ability to perform
entrepreneurial tasks. Therefore, the interaction between these constructs provides a comprehensive perspective
on how psychological resources contribute to entrepreneurial decision-making and business creation among
MSME actors in Indonesia.

3. RESULT AND DISCUSSION

The respondent profile is predominantly composed of female entrepreneurs, as presented in Table
1, which illustrates the distribution of respondents by gender. Of the total 129 respondents, the majority are
female, accounting for 121 individuals (93.8%), while male respondents comprise only 8 individuals (6.2%) of
the sample. This strong female representation indicates a higher level of participation by women in this study
and may reflect their significant role within the research context. Although the number of male respondents is
relatively limited, their inclusion nevertheless contributes to diversity in perspectives and enriches the overall
data analysis.

Table 1. Respondent Profile Based on Gender

Gender Frequency Percentage (%)
Male 8 6.2

Female 121 93.8

Total 129 100.0

The majority of respondents are involved in the food sector, representing 113 individuals (87.6%) of
the total sample. Additionally, 10 respondents (7.8%) are engaged in the fashion sector, while 6 respondents
(4.7%) fall under other business categories, indicating a broader spectrum of entrepreneurial activities beyond
food and fashion. This diverse distribution highlights the multifaceted nature of entrepreneurial engagement in
the study, and emphasizes the need for inclusive policies that can support entrepreneurs across various indus-
tries.
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Structural analysis was conducted to evaluate the relationships among latent variables within the pro-
posed research model. This process aims to assess the extent to which the causal relationships between exoge-
nous and endogenous variables are supported by empirical data. The results of the structural model analysis
examining the effect of the Entrepreneurial Mindset Profile (EMP) on Entrepreneurial Self-Efficacy (ESE) and
its subsequent impact on Entrepreneurial Intention (EI), including their respective dimensions and indicators,
are presented in Figure 3.
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Figure 3. Structural Model Results of EMP, ESE, and EI Relationships

The Goodness-of-Fit results are presented in Table 3 to evaluate how well the estimated model fits
the empirical data. Based on the model fit assessment, several statistical indices are employed, including
the Chi-square ratio, Comparative Fit Index (CFI), Tucker-Lewis Index (TLI), and Root Mean Square Error
of Approximation (RMSEA). These indices provide a comprehensive assessment of model fit by capturing
aspects of model performance, including absolute, incremental, and parsimonious fit. The Chi-square ratio
evaluates the discrepancy between observed and estimated covariance matrices, while CFI and TLI assess
the comparative improvement over a baseline model. RMSEA measures approximation error per degree of
freedom, reflecting how well the model fits the population covariance matrix. By integrating these indicators,
the study ensures a robust evaluation of the structural model’s adequacy.

* Chi-Square Ratio value of 1.355 meets the recommended criterion for model fit, as it is below the thresh-
old of 2.0. This result indicates that the estimated model demonstrates a good fit with the empirical
data.
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» Comparative Fit Index (CFI) value of 0.868 falls within the acceptable range of 0.80-0.90, suggesting
that the model exhibits an adequate level of fit. However, this value has not yet reached the threshold
typically considered indicative of an excellent model fit (> 0.90).

» Tucker-Lewis Index (TLI) value of 0.861 lies within the range of 0.80-0.90, indicating an acceptable
model fit. As with the CF]I, this value does not meet the criterion for an ideal level of model fit.

* Root Mean Square Error of Approximation (RMSEA) value of 0.052 satisfies the criterion for good
model fit, as it is below 0.08. This finding suggests a low level of approximation error and indicates that
the proposed model adequately represents the observed data.

The results presented in Table 2 indicate that the estimated structural model demonstrates an accept-
able level of fit with the empirical data. As illustrated in Figure 3, the structural model results indicate a
strong positive relationship between EMP and ESE. This relationship is further supported by the data in Table
2, which presents the model fit indices, showing that the model fits the data adequately, even with moderate
CFI and TLI values. Figure 3 provides a clear visualization of these relationships, reinforcing the significance
of EMP in shaping EI. Therefore, the model can be considered adequate for further analysis, although there
remains potential for improvement to achieve a more optimal level of model fit.

Table 2. Goodness of Fit Results

Model Fit Statistic Value Criteria  Conclusion
Chi-Square Ratio 1355 <2 Model fits the data
Comparative Fit Index (CFI) 0.868 > 0.90 Model fits the data

0.80-0.90 Model reasonably fits the data
Tucker-Lewis Index (TLI) 0.861 > 0.90 Model fits the data

0.80-0.90 Model reasonably fits the data
Root Mean Square Error Approximation (RMSEA) 0.052 < 0.08 Model fits the data
0.80-1.00 Model reasonably fits the data

The results presented in Table 2 indicate that the estimated structural model demonstrates an accept-
able level of fit with the empirical data. The Chi-square ratio and RMSEA fall within the criteria for a good
model fit, while the CFI and TLI indicate a moderate but acceptable fit. Although the Comparative Fit Index
(CFI =0.868) and Tucker—Lewis Index (TLI = 0.861) do not exceed the ideal threshold of 0.90, these values re-
main within the acceptable range of 0.80-0.90, which is commonly reported in SEM studies involving complex
behavioral constructs and relatively small sample sizes. This indicates that the proposed model demonstrates
a moderate yet reliable level of robustness, particularly when supported by a low RMSEA value (0.052) and a
satisfactory Chi-square ratio (1.355). The Chi-square ratio and RMSEA meet the criteria for a good model fit,
suggesting that the model is well-suited to the data. The Comparative Fit Index (CFI) and Tucker-Lewis Index
(TLI) fall within a moderate range, suggesting that while the model reasonably fits the data, there is room for
further improvement. Nevertheless, the model can still be considered adequate for further analysis. Moving
forward, the results of hypothesis testing, as detailed in Table 3, provide deeper insight into the relationships
between the constructs.

The finding that Self-Efficacy does not significantly influence intention can be explained through the
lens of Strategic Human Capital. For micro-SMEs in developing countries, such as the respondents in this
study, confidence in technical capabilities, namely self-efficacy, is often considered a basic capital that is al-
ready necessary, but not the main driver of sustainability. In contrast, Entrepreneurial Mindset functions as
a more dominant strategic capital. In modern HR management, an adaptive and action-oriented mindset is
considered more crucial to maintaining business intentions amid market uncertainty than simply feeling capa-
ble. This means that to increase entrepreneurial intentions in Indonesia, investing in character and mentality
development, such as a framework for thinking, is far more valuable than just technical training to increase
self-confidence alone. This perspective is further supported by the hypothesis testing results presented in Table
3, which demonstrate the extent to which EMP, ESE, and EI are statistically related within the proposed struc-
tural model. This is confirmed by the test results of the total effect of EMP on EI, which remained significant
with a coefficient of 0.816, although the mediation pathway was insignificant. With an R-square value of 0.667,
66.7% of the variation in EI can be predominantly explained by this mindset factor.
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Table 3. Hypothesis Testing Results

Effect Coefficient z-value p-value Conclusion
Direct Effect

Entrepreneurial Mindset Profile (EMP) —
Entrepreneurial Self Efficacy (ESE) 0.921 2.037 0.042  Reject Hy
R-square - - 0.849 -
Entrepreneurial Mindset Profile (EMP) —
Entrepreneurial Intention (EI) 0.721 1.794 0.073 Reject Hy
Entrepreneurial Self Efficacy (ESE) —
Entrepreneurial Intention (EI) 0.103 0.426 0.670  Accept Hy
R-square - - 0.667 -

Indirect Effect

Entrepreneurial Mindset Profile (EMP) —
Entrepreneurial Self Efficacy (ESE) —

Entrepreneurial Intention (EI) 0.095 0.411 0.681 Accept Hy
Total Effect
Total Effect Entrepreneurial Mindset Profile (EMP) 0.816 2.066 0.039 Reject Hy

— Entrepreneurial Intention (EI)

The direct effect coefficient of 0.921 indicates a very strong positive relationship between EMP and
ESE. The z-value of 2.037 and p-value of 0.042 (which is less than 0.05) show that this effect is statistically
significant, meaning the null hypothesis (H) is rejected. The R-square value of 0.849 indicates that 84.9%
of the variation in ESE can be explained by EMP. The coefficient of 0.721 indicates a fairly strong positive
relationship between EMP and EI. With a z-value of 1.794 and a p-value of 0.073, the null hypothesis is rejected
at the 10% significance level (0.10), though this result is on the threshold of significance. This indicates that
the effect of EMP on El is close to statistically significant.

The coefficient of 0.103 indicates a very weak positive relationship between ESE and EI. The z-value
of 0.426 and p-value of 0.670 show that this effect is not statistically significant, meaning the null hypothesis
is accepted. The R-square value of 0.667 shows that 66.7% of the variation in EI can be explained by ESE
and EMP. The indirect effect coefficient of 0.095 shows a very weak relationship. With a z-value of 0.411
and p-value of 0.681, this effect is not statistically significant, meaning the null hypothesis is accepted. This
suggests that ESE is not a significant mediator between EMP and EI.

The total effect coefficient of 0.816 indicates a strong positive relationship between EMP and EI. The
z-value of 2.066 and p-value of 0.039 show that this total effect is statistically significant, meaning the null
hypothesis is rejected. This shows that overall, EMP contributes significantly to EI. These findings imply that
practical efforts to improve EI in Indonesia should focus primarily on strengthening entrepreneurial mindset
rather than relying solely on enhancing self-efficacy. Programs that emphasize opportunity recognition, inno-
vative thinking, and adaptive problem-solving are more likely to be effective in fostering EI among MSME
actors, as entrepreneurial mindset demonstrates a stronger and more consistent influence on EI.

4. MANAGERIAL IMPLICATIONS

The managerial implications of this study highlight the strategic importance of strengthening the EMP
within both organizational and educational contexts. Given its dominant influence on ESE and EI, managers
are encouraged to prioritize initiatives that cultivate entrepreneurial mindsets as a means of stimulating en-
trepreneurial engagement. From a broader development perspective, these findings are closely aligned with
SDG 8 (Decent Work and Economic Growth), as enhancing entrepreneurial mindset among MSME actors
supports job creation, promotes productive self-employment, and contributes to the long-term sustainability of
small businesses as drivers of inclusive economic growth.

By emphasizing key entrepreneurial attributes such as risk-taking, innovation, and problem-solving,
organizations and educational institutions can indirectly strengthen individuals’ self-efficacy and, in turn, their
EL Such efforts may be implemented through targeted training programs, mentorship schemes, and workshops
that foster entrepreneurial thinking. In practical terms, SME managers and policymakers can translate these
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findings into actionable strategies by adopting experiential learning approaches, problem-based training, and
innovation-oriented activities aimed at reinforcing entrepreneurial mindset. Simultaneously, ESE can be devel-
oped through mentoring, role modeling, and gradual exposure to entrepreneurial tasks, enabling SME actors to
build confidence in their capabilities while being supported by a strong cognitive entrepreneurial orientation.
Although ESE does not significantly mediate the relationship between EMP and EI, strengthening self-efficacy
remains important for enhancing entrepreneurial confidence and encouraging sustained entrepreneurial engage-
ment.

5. CONCLUSION

The research findings indicate that EMP plays a significant role in enhancing individuals’ self-confiden-
ce in their entrepreneurial abilities. EMP also has a direct effect on EI, showing a relatively strong positive
relationship, even though it is on the threshold of statistical significance. On the other hand, the study shows
that the direct effect of ESE on EI is not significant. This suggests that self-confidence in one’s entrepreneurial
abilities does not directly influence the intention to engage in entrepreneurship.

The indirect effect of EMP on EI through ESE also does not show any statistically significant influ-
ence. This suggests that ESE is not an effective mediator in the relationship between EMP and EI. Nevertheless,
the total effect of EMP on EI, which includes both direct and indirect effects, is statistically significant. This
finding confirms that EMP as a whole is a key factor influencing EI.

Based on these findings, it can be concluded that EMP is the most dominant factor in shaping EI, both
through direct and total effects, while the role of ESE as a mediator between EMP and EI is not significant.
These results highlight that entrepreneurial mindset has a much greater contribution than self-confidence in
determining EL It is recommended that entrepreneurship development programs, both in educational and pro-
fessional settings, focus on strengthening individuals’ entrepreneurial mindset. Training and workshops aimed
at enhancing dimensions of EMP, such as independence, risk-taking, action orientation, and optimism, can sig-
nificantly encourage EI. Although the role of ESE is not significant as a mediator, improving self-confidence
remains important for supporting success in entrepreneurial activities. Future research is recommended to fur-
ther explore other factors that may influence the relationship between EMP, ESE, and EI, such as social support,
the entrepreneurial environment, or economic conditions, to provide a more comprehensive understanding.
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